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We have gone from the information age to the disinformation age

If you are not paying for the product, then you are the product. We are the product, our attention
is the product which is being sold to advertisers.

All social media and entertainment outlets are competing for your attention; these companies'
business model is to keep people engaged on their screen.

How much of your life are you giving away?

It is the gradual, slight, imperceptible change in your behavior and perception that is the
product. They want to change what you do, how you think and who you are.

Capitalism profiting off of the infinite tracking everywhere everyone goes by large technology
companies who want to make advertisers as successful as possible.

Everything that you do online is being watched, tracked and measured.

Every single action you take is carefully monitored and recorded. For example, exactly what
image you stopped and looked at and  for how long you looked at it.

They know when people are lonely, when they are depressed, when you are looking at pics of
your ex, and what you do late at night.

They have more information about us than what has ever been imagined in human history.

With the data, they build models to predict our actions.

All of the things we’ve ever done, all the clicks we’ve ever made, all the videos we’ve watched,
all the likes; which all gets brought back into building a more and more accurate model.

The model once you have it, will be able to predict the kinds of things that person does.

Where you’ll go, what kind of videos will keep you watching, what kind of emotions tend to
trigger you.

Technology companies 3 Main Goals

1. Engagement | drive up usage keep you scrolling
2. Growth | keep you coming back and inviting friends



3. Advertising | makes as much money from advertisements

We’ve created a world where online connections have become primary, especially for the
younger generations; and yet, in that world, any time two people connect, the only way it's
financed is through a sneaky third person who’s paying to manipulate those two people. So
we’ve created an entire global generation of people who are raised within a context where the
very meaning of communication, the very meaning of a culture is manipulation we’ve put deceit
and sneakiness.

They want to make technology more persuasive.

Persuasive design | modifying someone’s behavior, they want people to make certain actions;
they want them to keep doing this with their time.

Pull down and refresh and there will be new information at the top, which in psychology is called
positive intermittent reinforcement. You don’t know when you are going to get it or if you’re going
to get something, which operates like the slot machine in vegas.

It’s not enough that you use the product consciously, they want to dig deep down into the brain
and implant, inside of you, an unconscious habit so that you are being programmed at a deeper
level. You won’t even realize it.

There’s an entire discipline and field called growth hacking, which is a team of engineers whose
job is to hack people’s psychology so they can get more growth, sign ups and engagement.

Facebook conducted massive-scale contagion experiments to figure out how to use subliminal
cues on the facebook pages to get more people to get votes on the midterm elections and they
discovered that they could do such. They know that they can affect real-world behavior and
emotions without ever triggering the user’s awareness. They will be completely clueless.

They want to psychologically figure out how to manipulate you as fast as possible.

If something is a tool, it genuinely is just sitting there, waiting patiently.

If something is not a tool, it’s demanding things from you; it’s seducing you, manipulating you, it
wants things from you.

We’ve moved away from having a tool-based technology environment to an addiction and
manipulation based technology environment.

Social media isn’t a tool that’s just waiting to be used. It has its own goals and it has its own
meaning of pursuing them by using your psychology against you.

There are only two industries that call them customer users’ | illegal drugs and software.



Do you check your phone before you pee in the morning or while you pee?

Social Media is a drug. We have a basic biological imperative to connect with other people;
which directly affects the release of dopamine in the reward pathway.

These technology products were not designed by child psychologists who are trying to protect
and nurture children. They were designed to make algorithms which were really good at
recommending the next video to you.

It’s not just that it’s controlling where people spend their attention, especially social media starts
to dig deeper and deeper down into the brain stem and take over children's sense of self-worth
and identity.

We’ve evolved to care about whether other people in our tribe think well of us or not I cause it
matters. But we’re we evolved to be aware of what 10,000 people think of us?

We were not evolved to have social approval being dosed to us every 5 minutes.

We curate our lives around this perceived sense of perfection because we get rewarded in
these short-term signals: hearts, likes, thumbs-up, and we associate that with value, and we
associate it with truth about what really is, fake-brittle popularity. That’s short-term and that
leaves you even more, and admit it, vacant and empty before you did it. It then forces you into
this vicious cycle where you’re like; what's the next thing I need to do now, cause I need it back.

A whole generation (Z) is more anxious, fragile and depressed.

These services are killing people and causing people to kill themselves.

We’re training and conditioning a whole new generation of people that when we are
uncomfortable, lonely, uncertain or afraid, we have a digital pacifier for ourselves that is kind of
atrophying our own ability to deal with that.

The media is selling our attention to advertisers.

We live in a world in which a tree is worth more, financially, dead then alive.

So as long as our economy walks in that way and corporations go unregulated, they’re going to
continue to destroy trees to mine the earth and to continue to pull oil out the ground, even
though we know it is destroying the planet and we know that it’s going to leave a worse world for
a future generation.

This is a short-term thinking based on this religion of profit at all costs.



Our attention can be mined. We are more profitable to a corporation if we’re spending time
staring at a screen, staring at an ad, then if we’re spending that time living our life in a rich way.

We see corporations use powerful artificial intelligence to outsmart us and figure out how to pull
our attention towards the things they want us to look at, rather than the things that are most
consistent with our goals, and our values and our lives.


