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What’s Marketing?
Marketing refers to activities a company undertakes to promote the 

buying or selling of a product, service, or good. It is one of the primary 

components of business management and commerce. Marketers can 

direct their product to other businesses or directly to consumers.

The marketing mix strategy helps organizations successfully position 

their products. One of the best-known models is the 4Ps of Marketing, 

which helps you define your marketing options in terms of product, place, 

price, and promotion. 





Purpose of Marketing

Marketing is about understanding what customers want, and using this 

analysis to drive the business. Companies listen to customers to gain new 

insight and use automated technologies to predict buying behaviour 

patterns in order to deliver personalised messages to stakeholders

The purpose of marketing is to research and analyze your consumers all 

the time, conduct focus groups, send out surveys, study online shopping 

habits, and ask one underlying question: "Where, when, and how does our 

consumer want to communicate with our business?"



https://infographicworld.com/video-marketing-examples/

https://infographicworld.com/video-marketing-examples/


8 Strategies of Marketing

1. Paid advertising. 

2. Cause marketing 

3. Relationship marketing
4. Undercover marketing
5. Word of mouth

6. Internet marketing
7. Transactional marketing
8. Diversity marketing



Paid Advertising
This includes multiple approaches for marketing. It includes traditional approaches like TVCs and print 
media advertising. Also, one of the most well-known marketing approach is internet marketing. It includes 
various methods like PPC (Pay per click) and paid advertising.

Cause Marketing
Cause marketing links the services and products of a company to a social cause or issue. It is also well 
known as cause related marketing.

Relationship Marketing
This type of marketing is basically focused on customer building. Enhancing existing relationships with 
customers and improving customer loyalty.

Undercover Marketing
This type of marketing strategy focuses on marketing the product while customers remain unaware of the 
marketing strategy. It is also known as stealth marketing.



Word of Mouth
It totally relies on what impression you leave on people. It is traditionally the most important type of marketing 
strategy. Being heard is important in business world. When you give quality services to customers, it is likely that 
they’d promote you.

Internet Marketing
It is also known as cloud marketing. It usually happens over the internet. All the marketing items are shared on the 
internet and promoted on various platforms via multiple approaches.

Transactional Marketing
Sales is particularly the most challenging work. Even for the largest retailers, selling is always tough especially when 
there are high volume targets. However with the new marketing strategies, selling isn’t as difficult as it was. In 
transactional marketing the retailers encourage customers to buy with shopping coupons, discounts and huge 
events. It enhances the chances of sales and motivates the target audience to buy the promoted products.

Diversity Marketing
It caters diverse audience by customizing and integrating different marketing strategies. It covers different aspects 
like cultural, beliefs, attitudes, views and other specific needs.







Purpose of Jingles
Jingles are memorable brand assets that consumers can recall for years.

Jingles are lighthearted, catchy, and something unique that people can associate with your 

brand. In fact, one recent study found that 89 percent of participants believed jingles to be an 

effective method of advertising. That's because jingles reinforce positive traits associated with 

a brand image. 

Popular Well-Known Jingles: McDonald's "I'm Lovin' It"

● Kit Kat® "Give Me a Break"

● Oscar Mayer "I Wish I Was an Oscar Mayer Weiner"

● Subway "Five Dollar Foot Long"

● Empire "800 Number"

● State Farm "Like a Good Neighbor"

● Lucky Charms "They're Magically Delicious"

● Huggies "I'm a Big Kid Now"



What’s Advertising?
Advertising is a form of selling a product to a certain audience which 
communication is intended to persuade an audience to purchase 
products, ideals or services whether they want or need them. 

While advertising can be seen as a way to inform the audience about 
a certain product or idea it also comes with a cost because the sellers 
have to find a way to show the seller interest in their product. It is not 
without social costs. 

Unsolicited commercial email and other forms of spam have become 
so prevalent that they are a major nuisance to internet users, as well 
as being a financial burden on internet service providers. 



Advertising increasingly invades public spaces, such as 
schools, which some critics argue is a form of child 
exploitation. Advertising frequently uses psychological 
pressure (for example, appealing to feelings of 
inadequacy) on the intended consumer, which may be 
harmful. As a result of these criticisms, the advertising 
industry has seen low approval rates in surveys and 
negative cultural portrayals



Advertising doesn’t provide nearly the same return as personal 

recommendations, but some channels influence more than others. A 

survey by ExactTarget, a digital marketing software provider, found that TV

 spots influenced the purchase decision of 37.2 percent of adults -- the 

highest of all media outlets. Newspaper ads were second, influencing 10.6 

percent of consumers, while Internet ads ranked third, influencing 5.6 

percent. The lowest driver of a purchase decision was a billboard, with 0.2 

percent influenced.

https://www.walmart.com/browse/electronics/tvs/3944_1060825_447913


Questions to Ask Yourself
● Are you thinking for yourself?
● Are you buying things out of need or because of seeing a commercial numerous times?
● Do you only buy brands that are advertised to you?
● Are you becoming more materialistic? 
● Are you easily persuaded by marketing ( commercials, jingles, etc.)



Purpose of this Powerpoint
We created this powerpoint to inform individuals on how we aren’t usually making 

decisions for ourselves. We are being brainwashed and force feed numerous 

products we don’t need, but since we see them so much we feel as we need them. 

Become aware of the psychology tricks involved in marketing; how they advertise 

to you in certain ways; which ends with you buying something you don’t need. 

I hope to empower individuals to help them become less materialistic and to 

become more rational in their thinking. 

Think Before You Act 
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